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Agenda

ÅSection 1: Email Marketing 101: Why and How it 
Works

ÅSection 2: Email Marketing Tips: Strategy and 
Techniques

ÅSection 3: Content & Messaging, Interpreting Results
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Why Email?
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Because people read it:
ƴ91% of Internet users between the ages 
of 18 and 64 send or read email

ƴAn even higher percentage of users ages 
65 or older do the same

ƴ225 million people across the country 
use email, most use it every day

Source: eMarketer



Why Email?

LǘΩǎ /ƻǎǘ-effective: Direct Mail vs. Email
Direct Mail can be too expensive for Small Businesses, but Email Marketing 
drastically reduces the cost.  Making it viable for businesses of all sizes and 
types- saving time and money! 
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9Ƴŀƛƭ aŀǊƪŜǘƛƴƎ LǎΧ

Delivering professional
ŜƳŀƛƭ ŎƻƳƳǳƴƛŎŀǘƛƻƴǎΧ

Χǘƻ ŀƴ interested
ŀǳŘƛŜƴŎŜΧ

ΧŎƻƴǘŀƛƴƛƴƎ ƛƴŦƻǊƳŀǘƛƻƴ 
the recipientfinds 

valuable.

©1996-2010 Constant Contact, all rights reserved.   Presented by Rachael Davila, content used with permission



Email Service vs. Outlook

Standard Email Programs (e.g. Outlook, Hotmail) are not designed for group 
email messaging

ÇLimited # of emails sent at one time

ÇNo formatting control

ÇNo cohesive branding

ÇMessage can be filtered, blocked or undelivered without notice

ÇNo tracking and reporting of email results

ÇIf messages perceived as spam, entire corporate email server can be 
blocked by ISPs
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Email Service vs. Outlook

Email marketing services automate
best practices

ƴProvide easy-to-use templates

ƴReinforce brand identity

ƴEmail addressed to recipient only

ƴManage lists ςadding new
subscribers, handling bounce backs,
removing unsubscribes.

ƴEnsure email delivery, tracks
results and obeys the law
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Because people open email from those they know 
ŀƴŘ ǘǊǳǎǘΧ

Why Does Email Work?

And  simply delete everything else!

SPAM



Section 1:
Email Marketing 101

Getting Started
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Build Your List Where You Connect!

Guest book

On service or sales calls

At networking events
and meetings

At trade shows

Customer & 
Prospect 
Database

Website signup

Guest 
Book
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Social Media  Sites

Forward to a Friend

Archive


