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A Section 1: Email Marketing 101: Why and How it
Works

A Section 2: Email Marketing Tips: Strategy and
Techniques

A Section 3: Content & Messaging, Interpreting Resul
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* R Why Email?

Because people read It:
Y 91% of Internet users between the ag:
of 18 and 64 send or read email

Yy An even higher percentage of users a
65 or older do the same

y 225 million people across the country
use email, most use it every day

SourceeMarketer
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Direct Mail can be too expensive for Small Businesses, but Email Mar
drastically reduces the cost. Making it viable for businesses of all size
types saving time and money!

Cost per thousand Click-throughrate Conversionrate  Cost per sale

Retention methods

Email to

in-house list $5 15% 3.7% 51
Direct mail to

in-house list 5761 N/A 3.9% $20

*Direct mail costs and response rates are from the Direct Marketing Association.

Source: Forrester Research, Inc.
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SHEEP

ADVENTURES

Multisport vacations = — R
that leave the rest
of the herd behind! Baja

as seen fi

Hola!

Spring Cleaning
Sale Ends in 2 Days

Our season is in full swing in Baja, and we're excited to be
returning to Cape Cod, Holland and Death Yalley in the
coming months,

If you haven't made vacation plans for 2006 and you've
been thinking of joining us, now is the time to book If you
want to save hundreds. We have just a few days left in our
Spring Cleaning Sale. Read on for mare info on the sale
and our ather news.

In This Issue

+ Spring Cleaning Sale Ends in 2 Days

+ Holland in the Spolight

+ Support the AIDS/LifeCycle Fundraising Ride
+ Parting Shot: Family Fun with Black Sheep

™

Holland is a picturesque land
of farms, canals, windmills &
castles. Its extensive
network of bike paths makes
for enjoyable car-free
pedaling amongst pastoral
and cultural beauty.

Each day you'll have your
choice of distance options to
bike between distinctively
Dutch cultural experiences.
Highlights include a3 visit to a working windmill, a leisurely

©1996:2010Constant Contact, all rights reserved. Presented by Rachael Davila, content used with permission



o RD e Email Service vs. Qutlook

Standard Email Programs (e.g. Outlook, Hotmail) are not designed for group
email messaging

C Limited # of emails sent at oniene

C No formatting control

C No cohesive branding

( Message can be filtered, blocked or undelivered without notice
(; No tracking and reporting of email results

(; If messages perceived as spam, entire corporate email server can be
blocked by ISPs
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Email marketing services automate
best practices

1-866.876.8464  User Community  LOGIH b

) TAKE A TOUR £ FREE TRIAL

Stay Connected with Email Marketing and Survey

)
P rovi d ee asyo -use te p | ates Wi £l eting by Constant Conact, youl dscover st you can auckly crste
m Vi Emal Marksing by C

X g email that help you better connect with your
ccustomers, clients, or members. And with Survey, our online survey product, you can
better understand their needs and wants

Best of all, with Constant Contact, you have the same support and personal coaching
more than 100.000 businesses, associations, and nonprofits trust to help them build
strang, lasting relationships Leam how they do it: Email Marketing Success Stories

Reinforce brand identity

D X T

Email Marketing or Survey A low & §15#nanth Mo credit card reguired

SpeakUp! B3y ListenUp!

Email addressed to recipient only O e

* SpeakUplE” Email Marketing Features * ListenUp! Survey Features

Step-by-step wizard helps you get your first Step-by-step wizard, and instant, easy-toread | S0IUlioNs designed for your business:
email campaign out quickly. reports provide you insights fast. Select Your Busess Tope

* Email Marketing Templates * Online Survey Templates
More than 200 email marketing templates. Wore than 40 online surveys templates.

Monthly Hints & Tips newsletter

T . * 97% Email Delivery: their figure, notours ~ * Gefting Started with Online Surveys
10 hel lan and interpret i
;':‘r;elpaiumn;asures our U.S. emai inbox ;u:euy:.nuuan and interpret your online ey iy B SafeSubsecribe
bscrib handling bounce back
SUpScripers, nanailing pounc adCKsS,
. bscrib

* Constant Contact in Your Area
Leam from your local email marketing and

Live Demos » oniine survey expert

Become an expert in email marketing &) Join a Meetin = i:nnner F“mg{:‘ms o .
and online surveys with daily five seinaticeting email marketing and online surveys to
demos. View all webinars » your portfolio of services.

= Prirt Page [ Email Page

Questions? 1-866-876-8464

y Ensure email delivery, tracks
results and obeys the law

©1996:2010Constant Contact, all rights reserved. Presented by Rachael Davila, content used with permission



w R Why Does Email Work?

Because people open emall from those they know
YR 0 NHXza i X

And simply delete everything else
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Section 1:

Email Marketing 101
Getting Started
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. RD '. Build Your List Where You Connect!

e
. ® At networking events

and meetings

On service or sales calls\
T /

]
\ Customer &

Forward to a Friend

At trade shows

Prospect <
Database
-~
Guest /
Book

Guest book
Website signup

Social Media Sites
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